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,, You never change things
by fighting the existing reality.
To change something, build a new model
that makes the existing model obsolete.

R. Buckminster Fuller
(American architect, writer,
philosopher and futurist)
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It you do digitalization right, you turn
a caterpillar into a butterfly.
If you don’t do it right, you have
at best a faster caterpillar.

George Westermann
(German publisher and founder of a publishing house)
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INTRODUCTION

History

THE DEVELOPMENT
OF THE INTERNET
AND E-BUSINESS
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1960'S
1970°S
1990

1995

1998
2000

2004

2007
2008

the Internet was created

it expanded internationally
the commercial stage of the Internet began
the first online company was founded

eBay (online auction site), Yahoo! (search engine) and Amazon
(online retailer) were established

Google (search engine) was founded

51 % of technological information was exchanged via the Internet
Facebook (social network) was founded

97 % of information was shared online, the iPhone was introduced
cell phones have long been able to access the Internet, but only 4% of
population use mobile Internet



REDSTONE | 'WHO 10 | $60 OIL? | RETIREMENT GUIDE
INSIDE THE FAMILY FEUD CIOLI.EGE { BELIEVE IT DYINGWITHOUTAWILL
- COSTS |

ONE BILLION
CUSTOMERS—
CAN ANYONE
CATCH THE

CELL PHONE KING?

PLUS
11 GADGETS WE LOVE

Il

Mateusz Panek rhpopeaLLD

mateusz@doctor.eco



REDSTONE | //HO 10 |$60 OIL? | RETIREMENT GUIDE

INSIDE THE FAMILY FEUD ELIEVEIT | REN
COLLEGE DYING WITHOUT A WILL

For

Special Section

From the phone
that haschanged T
phones forever,

to futuristic cars, |
toa building

madec of water,

to a remote
controlled
dragonfly—a

| (oalll

Buyer’s Guide

W s d.lnlmgdupl.‘!\
el y of ingenuity
o i ‘ s Flus
‘o N A TheTech

ONE BILLION
CUSTOMERS—
CAN ANYONE
CATCH THE

CELL PHONE KING?

PLUS
11 GADGETS WE LOVE

Mateusz Panek rhpopeaLLD

mateusz@doctor.eco



INTRODUCTION

Information Society

Information is becoming more and more
significant in regards to production. Business
processes are then transferred over to the

Internet and customer relationships are
developed through electronic information
and communication.

E-BUSINESS and E-COMMERCE are emerging.
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,, E-BUSINESS

ELECTRONIC BUSINESS OR E-BUSINESS MEANS THE INITIATION, AGREEMENT AND
COMPLETION OF ELECTRONIC BUSINESS PROCESSES THAT GENERATE VALUE OVER

THE INTERNET.

Andreas Meier, Henrik Stormer
(eBusiness & eCommerce: Managing theigital'Value Chain)
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WE WILL CONTINUE TO SEE A CONVERGENGE OF
THE DIGITAL AND PHYSICAL WORLD. THOSE WHO CONQUER
THAT TREND WILL BE MARKET LEADERS.

John Phillips,

SeniorVice President of Customer Supph.€hain
and Logistics far PepsiCo. Inc.
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BASICS

Sources of E-Business

2. i SOURCES OF E-BUSINESS ACTIVITY

Previously established

companies that develop an
online presence in addition to
their current business activities
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BASICS

Value Creation in E-Business

E-BUSINESS IMPROVES E-BUSINESS PROVIDES E-BUSINESS IS VALUE
VALUE CREATION VALUE CREATION CREATION

SUPPORT PROCESS BUSINESS DIVERSIFICATION

AUTOMATION EXPANSION

Processes are Optimizing primary Expansion in Horizontal and vertical Developing new
supported processes and increasing the existing market diversification of value business models by
efficiency creation using digital possibilities

FOLLOWER MARKET MAKER
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BASICS

Value Chain

E-CUSTOMER
E-PROCUREMENT E-MARKETING E-CONTRACTING ) E-DISTRIBUTION E-PAYMENT RELATIONSHIP
MANAGEMENT




